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Robin Throckmorton, 
MA, SPHR, SHRM-SCP  
is the President with  
strategic HR, inc., a human 
resources management 
firm located in Cincinnati, 
OH. Robin has been in hu-
man resources for over 20 
years with healthcare, manufacturing, 
service, and non-profit organizations 
creating solutions to help them recruit 
and retain the best and the brightest 
employees. Robin is the co-author of 
Bridging the Generations Gap. She is a 
frequent speaker for professional associ-
ations and conferences on the topics of 
generational differences, retention,  
recruitment strategies, and labor trends. 

MELISSA DERN, CIR  
loves the process of under-
standing people’s passion 
and desire for bettering 
themselves. She is passionate 
about finding out what 
makes each position and 

each candidate unique, and seeing a posi-
tive end result. Melissa is a dynamic HR 
Generalist with over 17 years of experi-
ence. Melissa brings a wealth of expertise 
as an HR Generalist with a diverse back-
ground in recruiting, staffing operations, 
management and sales. Melissa’s 
strengths are building strong customer 
relationships, recruiting, talent manage-
ment and employee relations. 

In today’s job market and increasing labor 
shortage,  successful hiring requires a bit of 
marketing. It starts by creating an eye catching, 
engaging, marketing piece (AKA Job Ad) to grab 
your target candidate’s attention. Throughout 
your hiring process, your marketing hat must 
be on to focus on a positive candidate experi-
ence. Ensure you understand how to prevent a 
bad experience and steps you can take to make 
it a good experience. But what’s your value 
proposition to entice a candidate to work for 
your  culture? Benefits? Compensation? It’s 
time to approach recruiting with a different 
lens in order to get the results you need. 


